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Since 1994, Watermark Out News has been the most trusted news source covering
LGBTQ+ life throughout Orlando, Tampa, St. Petersburg, Sarasota, Bradenton, Daytona
Beach, Palm Coast, Melbourne, Titusville, Cocoa, Lakeland and Winter Haven. An esti-
mated 842,000 LGBTQ+ individuals live in the Greater Orlando and Greater Tampa Bay
Metropolitan areas with just under $2 Billiion in annual spending power.
For over 30 years, Watermark Out News has been published
' every two weeks and has been the newspaper of record for
national, state and local news, arts and entertainment for the
0 LGBTQ+ Community of Central Florida and Tampa Bay with a

readership average of up to 50,000 readers per issue.
eac

Up to 16,000 copies of Watermark Out News are distributed
every other week to two of the top 10 metropolitan areas with
the highest percentage of LGBTQ adults and surrounding
cities. Orlando ranks 7th and Tampa-St Petersburg-Clearwater
ranks 10th in the percentage in the Top 10 in the U.S.

o 0rlando WEBSITE

It's described as your LGBTQ+ News Source. Updated
every day with news, photos, blogs and videos, Water-

® Kissimmee| markOutNews.com is the go-to website for Central Florida

and Tampa Bay's LGBTQ+ Community for
gﬂﬂ]mﬂﬂﬁf{fﬂy Lakeland up-to-the-minute LGBTQ+ news and entertainment.
WatermarkOutNews.com banner ad advertisers get unlim-
@m Haven ited impression for one low monthly cost, reaching over
St. Petersbgrg 100,000 monthly visitors.
It's sent to more than 7,000 "permission granted" email
‘® Bradenton 1 2

addresses and includes updates on national and local

news, arts and entertainment. Advertising is limited

to no more than 6 advertisers giving your business

more exposure at a very low cost. It's a great

addition to any Watermark Publishing Group
advertising program.
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2026 DISPLAY NET RATES PER ISSUE

_Apsizes J| 14 TIMERATE || 6 TIME RATE | 26 TIME RATE
Center Spread $3608 $3254 $2961 $2438

Full Page $1569 $1415 $1287 $1060

1/2 Page $833 $750 $684 $574

3/8 Page $676 $556 $507 $426

1/4 Page $507 $401 $371 $310

1/8 Page $289 $226 $204 $173

*Prices Effective 1/1/23 **Premium placement: Add 15% ***Black and white: Discount 10%

| MARKETPLACE DIRECTORY

B&W NET RATES PER ISSUE

SIZE 26 TIME RATE | 13 TIME RATE
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1/8 VERTICAL 1/8 HORIZONTAL 1/4 VERTICAL 3/8 VERTICAL .
2.2in.x4.95in. 45in.x24in. 45in.x4.95in. 45in.x7.5in. Single Cell $72 $80
Double Cell $98 $113
D Single Cell $104 $128
Double Cell $117 $143
1/2 HORIZONTAL 1/2 VERTICAL FULL PAGE
9.25in.x4.95 in. 45in.x10.1in. 9.25in.x 10.1in. MARKETPLACE ADS RUN CONSECUTIVELY.
All ads are given a 0.75 pt. black (K:100%) stroke around the outside edge. Consult your account manager for alternate arrangements. 2 ‘\ A Warm Dﬂ“Bl_E EE”_ MARKETPLABE
: Sl q285in.x3.4in
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allimportant images and “Full bleed pages are only CENTER SPREAD/DOUBLE TRUCK - ! =
text wﬁ?thin 0.25 ing, inside available on back cover or NOT ACTUAL SIZE NOTACTUAL SIZE
margin. specialty paper stock pages. 19.5in.x10.1in.

Watermark Publishing Group is an NGLCC Certified LGBTBE business and is a proud member
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watermark out news
2026 EDITORIAL CALENDAR

DAYTONA BEACH  ORLANDO ¢ TAMPA o ST. PETERSBURG e SARASOTA

JANUARY

ISSUE 33.01
Deadline: 12/26/25
Publish: 1/1/26

ISSUE 33.02
Deadline: 1/9/26
Publish: 1/15/26

ISSUE 33.03

APRIL

ISSUE 33.08
Deadline: 4/3/26
Publish: 4/9/26

ISSUE 33.09
Deadline: 4/17/26
Publish: 4/23/26
INSERT: ORLANDO
FRINGE PROGRAM

g s
ublish:
MAY
FEBRUARY
ISSUE 33.10

Deadline: 5/1/26
Publish: 5/7/26
INSERT: RAINBOW
FAMILY GUIDE

ISSUE 33.11
Deadline: 5/15/26
Publish: 5/21/26
INSERT: CENTRAL FL
LIVING OUT LOUD

MARCH  jun

ISSUE 33.06
Deadline: 3/6/26
Publish: 3/12/26
INSERT: PRIDE IN TAMPA
GUIDE (TB ONLY)

ISSUE 33.07
Deadline: 3/20/26
Publish: 3/26/26

ISSUE 33.04
Deadline: 2/6/26
Publish: 2/12/26

ISSUE 33.05
Deadline: 2/20/26
Publish: 2/26/26
INSERT: SPRING
ARTS GUIDE

ISSUE 33.12
Deadline: 5/29/26
Publish: 6/4/26
INSERT: ST PETE PRIDE

ISSUE 33.13
Deadline: 6/12/26
Publish: 6/18/26

SPECIALTY

PUBLICATIONS

PRIDE ARTS
GUIDE GUIDE

Deadline: 5/15/26
Publish: 6/4/26

Deadline: 7/24/26
Publish: 8/13/26

COME 0UT
WITH PRIDE
GUIDE

Deadline: 9/4/26
Publish: 9/24/26

JuLY

ISSUE 33.14
Deadline: 6/26/26
Publish: 7/2/26

ISSUE 33.15
Deadline: 7/10/26
Publish: 7/16/26

ISSUE 33.16
Deadline: 7/24/26
Publish: 7/30/26

AUGUST

ISSUE 33.17

Deadline: 8/7/26

Publish: 8/13/26
INSERT: FALL
ARTS GUIDE

ISSUE 33.18
Deadline: 8/21/26
Publish: 8/27/26

SEPTEMBER

ISSUE 33.19
Deadline: 9/4/26
Publish: 9/10/26

ISSUE 33.20
Deadline: 9/18/26
Publish: 9/24/26
INSERT: COME OUT
WITH PRIDE GUIDE

~ SPRING
ARTS
GUIDE

Deadline: 2/6/26
Publish: 2/26/26

Deadline: 2/20/26
Publish: 3/12/26

Deadline: 9/18/26
Publish: 10/8/26

OCTOBER sy

ISSUE 33.21
Deadline: 10/2/26
Publish:10/8/26
INSERT: TAMPA BAY
LIVING OUT LOUD

ISSUE 33.22
Deadline: 10/16/26
Publish: 10/22/26
INSERT: LGBTQ+
WEDDING GUIDE

NOVEMBER

ISSUE 33.23
Deadline: 10/30/26
Publish: 11/5/26
INSERT: HOLIDAY GUIDE

ISSUE 33.24
Deadline: 11/13/26
Publish: 11/19/26
INSERT: HEALTH GUIDE

DECEMBER

ISSUE 33.25
Deadline: 11/27/26
Publish: 12/3/26

ISSUE 33.26
Deadline: 12/11/26
Publish: 12/17/26

ISSUE 33.27
Deadline: 12/25/26
Publish: 12/31/26

RI.ANDI] CENTRALFL

RAINBOW
FRINGE FAMILY LIVING
TAMPA PROGRAM GUIDE OUT LOUD
Deadline: 5/1/26
Publish: 5/21/26

Deadline: 4/3/26
Publish: 4/23/26

Deadline: 4/17/26
Publish: 5/7/26

W ()
L olitlicy

Guide

TANPA BAY LGBT0+
WEDDING "gh'lgév HEALTH
OUT LOUD GUIDE BUIDE

Deadline: 10/2/26
Publish: 10/22/26

Deadline: 10/16/26
Publish: 11/5/26

Deadline: 10/30/26
Publish: 11/19/26

NEW ISSUES OF WATERMARK OUT NEWS PUBLISH EVERY OTHER THURSDAY. THOUGH DISTRIBUTION BEGINS ON THE PUBLISH DATE, DELIVERY IS NOT GUARANTEED UNTIL FRIDAY. ALL DATES ARE SUBJECT TO CHANGE.
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CENTRAL FL
407-481-2243

51 E Jefferson Street, #1148
Orlando, FL 32802

TAMPA BAY
813-655-9890

3135 1st Ave N, #10266
St Petersburg, FL 33730



